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Bob Rogers started Bob Rogers & Company in 1981, after its 29 years of history BRC
Imagination Arts has become the premier design and creation company with customers reaching
everywhere except for the unreachable continent of Antarctica. Although it is obvious why Bob
Rogers has come to be known as the industry’s “Resident Futurist” by Newsweek, but he certainly
never expected or imagined how his first job all those years ago, working at a magic shop
performing magic tricks for Disneyland, would change his life. Likewise he never would have
imagined that he would receive all the awards he has obtained over the years including 275
international creativity awards, two Oscar nominations, and 16 THEA (Themed Entertainment
Awards), as well as the most esteemed award one can receive in this industry the “Theatrical
Lifetime Achievement Award.”

Upper Left Photo: SYFY Network Ride

Lower Left, Center and Lower Right Photos:  New sights at the NASA Space Center
Upper right page: Ford Display Hall

Middle right page: The Walt Disney Company




Act 1: | want to become a director

If it is said that Neverland is Peter Pan’s world then Disneyland is Bob Rogers’ paradise.
Each week while holding a position at a Disneyland Magic Shop Bob spent five days a week
handling the responsibilities of his position. For the other two days of the week, or when he had
vacation time, Bob would shuttle between different posts in Disneyland. From the moment he first
stepped into Disneyland everything was so splendid and moving. Bob wanted to know the entire
story behind this miraculous wonderland. He had chosen to believe in magic and eagerly
attempted to discover the secrets behind all the riddles. The train that circles the Magic Kingdom
has always been adored by young boys everywhere. Bob would often ride the train around the
park. During one of these rides he had a moment of clarity regarding his future. “No. I will not
stay in the magic shop forever. | need to go to film school. | want to become a director.”

Act 2: Investigation and Practice

After graduating from film school Bob spent a lot of energy and time going to the filming of
many different television ads. Aside from that, Bob also had the early hands-on experience with
Disneyland. He previously also had responsibilities as an imagination engineer for the
development of the Disney Epcot Center. Later in 1982, Bob became one of the film-makers for
the scenic Paris Disneyland theme park. His productions there have never been removed and are
still playing today, making them the longest running classics in Disney history. His first contract
work with Disney was starting the work at the Epcot Center’s Sports World. Bob has moved from
location to location while expecting only the best results. Bob continually finds himself pondering
over connections to the work scenes. Coming across people with a lot of experience who have
withstood the test of time has helped to show him how to truly understand and review his work.
In the early stages, Bob did not comprehend these reviews and lauded in the fact that he was not
taken for a fool. At that time he had only traveled around the world with the Disney Corporation
working in theme park development and production, but nowadays BRC had leapt up to fill the
role as the world’s premier imaginative arts company.
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Act 3: A new flower opens in the soul everyday

Over the past six world expos, Bob Rogers has designed and created more than 16 pavilions
and exhibitions. For the BRC team, a major reason for participating in the Shanghai Expo is to
enlighten minds and to warm up the media to the American Pavilion. Following a press
conference countless people were moved and exhilarated by the strength of “the American spirit”.
When asked how this massive team of 500 individuals could effectively work together over a year
and half to launch and complete this creation, Bob only repeated a common phrase, “The only way



to tell a story is from the heart.” Beginning with an opening from average American people
using broken Mandarin, the presentation then moves into a simple story about a young girl who
passionately works to beautify the community. This is then followed by exhilarating speeches
from Hillary Clinton, Bill Clinton and President Barack Obama. The basic themes of the USA
Pavilion including: optimism, friendship, cooperation and creativity could not be left out and are
evident in every aspect of the facilities and the presentation. Even when faced with making the
important decision of a design for the USA pavilion, Bob Rogers stuck with the concept of a
structure based on a story. The method used to design and create a vibrant interior with an
emphasis on an emotional experience will always win out over a fancy exterior. If the
experience people have inside the pavilion does not have an emotional impact then the outer
appearance of the pavilion is forever meaningless. The BRC team had to take into consideration
that they must satisfy the needs of 2,500 visitors every hour. In order to do this the amount of
time used for each of the four themed sections of the pavilion must strictly be limited to around 10
minutes. By doing this, the entire visit from beginning to end will need a total time of around 45
to fifty minutes. The time of the broadcast “The Garden” in the second section of the pavilion will
be a little over 8 minutes.  So, the question is how, in such a limited amount of time, can visitors
leave with a deep emotional experience? Bob Rogers’ magical weapon is his concept of an
“emotional memory”, an experience that embeds itself in the heart, thoughts and soul of each
viewer for a long time.  Another challenge faced by this presentation of “The Garden” is the fact
that it utilizes only lights and music to achieve the desired results. The girl portrayed on the
giant screen sets off on a mission to take viewers through the winding, twisting paths of a city
beauty and ugliness were previously overgrown, causing them to feel as if they were truly there
with her.  All the while increasing people’s faith and moving people using the world’s common
language: music. At the same time BRC had another team responsible for the Information &
Communications Pavilion bringing together two major brand names China Mobile and China
Telecom. BRC has experience attending nearly every important world expo. Bob Rogers,
actually recorded his personal experience with coming to understand expos. He went to great
lengths to meticulously write an “Expo Visitors Guide” to tell visitors to the expo the best way to
visit all the pavilions you want at the expo. The title given to the best way to reap the rewards of
this Expo is “ World Expo2010 Shanghai, an Event Unparalleled in History. Only here at this
time will you find an assembly of such grand proportions.

Left Page Photo: The interior effects of the USA Pavilion at the Expo 2010 Shanghai
Upper Photo: The tower frames inside the USA Pavilion

Middle Photo: The filming of “The Garden”

Lower Photo: USA Pavilion Design Model
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Fairy tales are not a lie
T . BRC

Act 4: Ghost and the Abraham Lincoln Presidential Library

and Museum

Viewer interactive displays are popping up in more and more places. But who would have
thought that the “story master” Bob Rogers would bring a ghost-based interactive display to the
Abraham Lincoln Museum. In conjunction with the Illinois State Government and the Department
of Historical Preservation BRC has created a historical milestone. The BRC Imagination Arts



Corporation was solely responsible for the design and implementation of the display at the Lincoln
Presidential Museum. Bob said frankly that, for many people, visiting a historical museum is a
tasteless experience in the society we now live in. Especially for children, the idea of going to a
history museum is usually only supported by the parents. In the hearts of children a museum can
in no way compare to the excitement of going to Disneyland. For young children understanding
past history can be a very daunting task. For those whose native language is not the same as the
locals it can be even more difficult to understand.  For these reasons BRC designed a completely
new and innovative method of interior design based around a movie structure. Space in rooms
can be used for free moving movies instead of permanent art pieces. BRC set a precedent in
museum design by utilizing a Ghost to present everything. Utilizing the power of modern
technology the entire story can be brought to life for viewers. This experience is charming for
those who like history as well as those who do not. This display creates a more realistic
experience for viewers. By choosing many different perspectives and pieces of history they have
recreated the life of Lincoln. It includes everything from facts to dreams, from the Civil War to
making a living by governing, from being hated by some people to receiving the greatest of
affections by others. A great variety of people have had strong emotional seeds planted in their
hearts after witnessing “A Miraculous night in the Museum.”

The Final Chapter: Fairy tales are not a lie

Aside from being the founder and director of BRC, Bob Rogers is the best story teller | have
ever met. Perhaps this is because of the strong hold fairy tales have on his heart. In his unique
way he was able to hold the attention of four seated individuals. He stated, “The world doesn’t
have enough wonder.” The advent of technology has caused some people to forget the true value
of certain things. He believes that fairy tales are not lies, rather fairy tales and myths are just
another way for people to see and understand the truth from a different perspective. People need to
strengthen their belief in fairy tales and in fantasizing, because the world has been changed by
those individuals who refuse to face reality. If everyone believed then the world would
continuously progress in a positive direction, and there would be nothing to fear.  If people would
continually maintain an optimistic approach to the future, then they would definitely better
understand at least one more truth.

Photos on this page: Abraham Lincoln Presidential Library and Museum



